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Translation: 

 

“IN OUR LANGUAGE” 

 

“There are three major milestones in my career,” says Angelos Bratis: studying at the Fashion Institute of 

Arnhem in Holland, presenting his white dresses through Michele Mallarde’s giant-printed photos in the 

gardens of Musée Galliera in Paris and winning “Who Is On Next? 2011”, the yearly competition organized by 

Italian Vogue in collaboration with the AltaRoma Fashion Week for emerging artists based in Italy. “This 

particular award means the beginning of a new professional period”, says the 33-year-old designer, who has 

been living in Rome for the last year. “It is a confirmation of my talent and to me and it means that I have to 

continue working with even more strength.” It has also been the starting point for his collaboration with 

yoox.com, the online store that has been running for 11 years and has recently presented its Greek version. 

“Since the beginning, our strategy has been to offer the best shopping experience for our customers around 

the world, and this means the continuing investment in the development of different language versions of the 

site”, says Federico Marchetti, founder and CEO of yoox.com. “We moved on to developing the Greek version 

because we received many requests – and it is our priority to listen to our customers, so that we can 

understand and meet their needs in the best way possible. We are always looking for new emerging talents in 

the fashion business. Up until now, we have co-organized and participated in various projects for making them 

more well-known, in collaboration with Vogue Italy, USA and China. I think that Angelos is really talented and 

dynamic, and since we were preparing the Greek version it was the perfect moment for a collaboration.” The 

collaboration starts with the online presentation of the Angelos Bratis SS12 collection, as well as the “Y caftan-

dress”, a dress that the designer has created exclusively for yoox.com. 

“Watching  the yoox.com application load on my iPhone, I thought how beautiful and symmetrical the Greek 

letter Ypsilon is, which is also the logo”, says Bratis. “I wanted to do something aesthetically beautiful, that 

could fit to any body type and could be worn in a Greek island”. The elements of his designs always refer to 

his homeland: “Movement, shadow, geometry, freedom, architecture. These are all feminine words in Greek, 

as is the word Greece. For this summer, my collection is inspired by the Echo and Narcissus myth, linked 

however to the modern digital age. The silhouettes are clean and almost all of them are monochromatic. The 

colour palette is limited to the Facebook blue, the Narcissus yellow, the sand color and the stone grey. The 

cuts of the dresses – even though they always give a sense of freedom – this time seem to be made with a 

mathematical precision and under the effect of a secret algorithm”.  And all of them, as Marchetti adds, are 

made in Greece. 


