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MEAIAA KAI MIMOTINIA
AMNO TH NEA ZYAAOTH
VALENTINO

a BepeAIDdAN XapakTnpioTikdG Tng haute
couture Tou Valentino (davréAa, @idykol,
Oéppa Kal studs), enioTparedTnkav Kai yia

™ véa oeip@ nanoutoiwv Tng Maria Grazia

Chiuri kai Tou Pier Paolo Piccioli. H ouMo-

v «Timestrings» eival epnveuopévn and Tov
XPOVO Kal TNV KomiaoTikh GoUAEIG nou anaiteital yia Tnv
uhonoinon piag 16éag, kal nepiAapBaver poAig 10 Zeuyd-
pia. KaBe nanourol, avri yia 10 AoydTurno Tou 0ikou QEPE!
pia ogipd and apiBuous o1 onoiol NAPANEUNOUY OTIG WPES
Mou anaitienkav yia va (TIAaXTEL. ANEZANAPA FAPAENIOTH

EPFOXEIPA.

H npwm ouMoyr Koopnpdrwy g
"EAevag Kouyiavou kGBe GMo napa
Utopia eival, ki ag Tnv ovépace £roi!
Efval pia yonteutikr npayuankom-

1a pe éunveuon and 1o B€aTpo Kai Ta
10TOPIKG KooTOURIa, and naAid Kevir-
para kai nepitexva epyéxeipa. O oxe-
d1a0p6G £ival NPWTOTUNOG, WE Kupiap-
Xn TV enixpuon i o&eIdwpEVN davreé-
Aa, S1aKOOpNKEVN E NUINOAUTILES Né-
TPES 6NWS 0 AUEBUOTOG, 0 AXATNG Kai
0l TOUPHOAVES. «[MOMES POPES aPriv
TI NETPES va pe 0dnyrioowv o' éva véo
kéopnpar, €ENVEL yia Tov TP6NO Nou
douleUel 6rav CUMEVEI Ta UAIKG and
1a diGgopa Tagidia e. M’ autd Kai kG-
B€ koppdT g €xel va nel pia OIkr Tou
\oTopia. WLtopiaelenak.com

BPAXIOAI, ZKOYAAPIKIA
KAl KOAIE THZ EAENAX
KOYTTANOY.
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peigeival o1 o onpa-
vakoi otabpoi omy

péxpL TOpa KapiEpa

Tov eKTIpGEL 0 Ayye- A

4 & 0 ATTEAOS. MTPA-
)‘OCM pame ngor THZ KAl MONTEAQ
MorTov pe vrotpopia oto Iv- ZTHN [ATAPEAA TOY

, ) o p «WHQ'S ON NEXT»,
ontotto Médagtov Arnhem, omy Olravdia

N TIApOLOIAoN AEVKMV (POPEHATMV TOL OE (P~
Toypagiegtov Michele Mallarde Tonwpévegoe
Tepdoneg Slaotdoeg, otoug kiimovg Tov Musee Galliera, oto [a-
pior kat n vikn tov oto «Who Is On Next? 2011», Tov emoto &i-
aywviopd TIoL opyavavet n rtaiikn Vogue oe ovvepyaoia pe mv
epdopada podag Alta Roma, yia mv avadeién tov mo vrooxdpe-
VOU amtod TOLG oxedIaoTég Tov £xovv fdon tovg my Iraria. «H ov-
ykekpipévn Bpdfevon oploe my €vapén pag kavovpylag Tepto-
Sov omy emayyehpankn pov {onir, Aéet o 33xpovog oxedaotig,
0L Get Tov TeAevtaio xpdvo om Popn. «EmpPePainoe to tarévio
HOUL KQl ETONPAVE OT TIPETIEL VA OLVEXIOM T SOVAELA POV JIE TIEPLO-
odtepn duvapuki». Zrdbnke, £ONG, aQOPHI y1a VA OLVEPYAOTEL
HE TO YOOX.COM, TO NAEKTPOVIKO KATAOTHA TIOL HeTpder ndn 11
xpovia Kal TIapovoiace Tpdopara my eAAnViKi ékdoon tov. «H
otpamyiki pag evBis eapxig fitav va TPOsPEPOVHE TV KAAUTE-
pn Suvam epTErpia OToVG TEAGTES Hag avd Tov KOOHO, K1 autd yia
pag onpaiver cvompanki emEvévon omy avarmmén eEe1dIKevpe-
VOV eKBO0EMV 0F ETIHEPOVS YAWOOES?, Aé€r 0 Federico Marchetti,
1pumigkat SievBivwv ovppoviogtov yoox.com. «IIpoxwprioape >

MANQ, POYXO AMO
THN KOAEZION TOY
OI=H/KAAOKAIPI
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omy ganvikn £kdoon yiati eixape dextel TOMA avdioya armpa-
Ta—Ki €IVal TPOTEPAIOTNTA PHAG VA AKOVHE TOVG TEATEG HAG, HOTE
va kataraBaivoupe Kat va IKavoTioloVpe KAASTEPA TIG avayKeg
TouG. AvalnTodie SIapk®s avepxOpEVa VEA TAAEVTA OTO XMPO TG
HOBAG pHEXPL OTIYHNG, EXOVHE OLVBIOPYAVMOEL KAl OVHHETAOXEL OE
SiGgopeg exotpateieg avader&ig Tovg, oe ovvepyaoia pe ™y ra-
Akt TV apepikavikn kat mo mipdogara my kvéikn Vogre. O
Ayyehog pov (pavnke e&aipenikd TaAavTovxog Kat Suvapkdg, K
a@ov eropdlape Ty eMnviki ékdoon ritav 1davikn evkaipia va
ovvepyaotovpe». H ovvepyaoia eykavidietar pe m Sidbeon mg
kore&§iév Angelos Bratis Avoiin/Karokaipt 2012, kabig kat oo
«Y caftan-dress», evig popéparog o Snpotpynoe o oxediaotig
QMOKAEIOTIKA Y10 TO YOOX.COm.
ortalovrag to application Tov yoox.com va gop-
Tiet oo iPhone pov, okégmia oo Gpop@o Kat
OVHHETPIKO EIVAL TO EAANVIKO YPARpa VYIAOV TIOL
*pnoHoTIoIOVY 06 logo», eényei 0 Mnpdmg,. «O¢-
Anoa va kave kdm Opop@o kat atobnmkd Swpikd,
TIOL va Taptadet o KAbe COPATGTUTIO KAt va prmo-
pei 1Bavikad va gopedei 0° éva elnviko vnoi». Ta
OLOTATIKA TWV OXEBIWV TOL YEVIKGTEPA GUVIOTOVY, GTIWG AEEL, ava-
popégomy marpida: «H kivnon, nokid, n yewpetpia, nerevbepia,
napxrektovikn. ‘Oha yévoug Bnivkod, oav my EXidda. Ia o ka-
Aokaipt, n GVAROYN POV gpmvéETal aro To pdbo mg Hxodg kat tov

Ndpkiooov, e cuvdiaAkayn pe Ty Yneiakn noxn Tov Siavoov- Al APISTEPA, ®QTOTPAGIES ATO
HN E «CATWALK TO COVER>».
PA®IA TOY CHRIS MOORE.

pe. Oronovetegeivat kabapég kar oxedov GAegpovoxpopankes H

makéta eivat meploplopévn oto prike Tov Facebook, to kitpivo tov
VAPKIOOOV, TO XPMHA TG AP0V KAl TO YKPL TG TETpag. Ta koyipa-

TATOV POUXWY  —TIAPGAO TIOL TIPOOBIGOLY STIG TIAVTa o SovAeld

pov pia aioBnon ghevbepiag- avtiv ™ @opd pord-

Couv va Ppiokovtar eei pe pabnpankn akpipeia

,’ KA1 UTIO Y EMPPON KATIOIOL HuoTIKOV aryopiB-
pov». Ki 6ha, poobéter o Marchetti, éxovv pa-

\ { el omv EAAGOa. nAPHE KOPMAPHE

IXEAIO TOY
MIMPATH T1A
TO «Y-CAFTAN
| DRESS». ®OPEMA
\ AMO THN KOAE=! -
ON TOY 1A THN —
ANOIZH/KAAOKAI-
PI. O FEDERICO
MARCHETTI

v 10 oUpnav Tng pédag nepioTpEPETal yUpw
and évav Ggova, autég dev eival GAAog and
1a shows. Kanote ota caAdvia Twv oikwv,
apydTEPa NPOVOUIO YIa TOUG EIG1UOVES, Or-
pepa o€ aneubeiag perddoon péow G1adIKTU-
—————— 0u anoteAouv onpEio avapopas, oTo HECOV
nepinou TN andoTaong nNou XwpI<el TN EUNVEUCN TOU OXE-
diaoth and v A@iEn Tng KoAe&Idv ota kataotpara. O1 na-
OapENES Kal 01 HIKPGKOOHO! nou avanticoovral yUpw Toug
—-0xedI00TEG, HOVTEAT, buyers, dnpooioypdgol, celebrities
K.0.K— €ival 10 Bépa Tng €kBeong «Catwalk to Cover — a
Front Row Seat», oto Fashion and Textile Museum Tou
Novdivou (péxpl 25/2, www.ftmlondon.org), uné enipéleia
e pwroypagou Kirstin Sinclair n onoia unoypdge! kai
T0 OUVOOEUTIKO AeUkwpa A Front Row Seat (ekd. Antique
Collectors’ Club, www.antiquecollectorsclub.com). EKT6g
and 8IkES TNG ANYeIS —kai BEBaia pouxa PEYAAWY OXeDI-
aoT@v- n €kBeon nepiAauBavel pwroypapieg Twv Matt
Lever, Philip Meech kai Chris Moore. Alacnudétepog Twv GA-
re Awv, 0 TeEAeUTaiog napoucidel napdAnia Tn douAelG Tou
oty ékBeon «Catwalking», otnv Kings Place Gallery (uéxpi
10/2, www.kingsplace.co.uK). n.k.
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Translation:
“IN OUR LANGUAGE”

“There are three major milestones in my career,” says Angelos Bratis: studying at the Fashion Institute of
Arnhem in Holland, presenting his white dresses through Michele Mallarde’s giant-printed photos in the
gardens of Musée Galliera in Paris and winning “Who Is On Next? 2011”, the yearly competition organized by
Italian Vogue in collaboration with the AltaRoma Fashion Week for emerging artists based in lItaly. “This
particular award means the beginning of a new professional period”, says the 33-year-old designer, who has
been living in Rome for the last year. “It is a confirmation of my talent and to me and it means that | have to
continue working with even more strength.” It has also been the starting point for his collaboration with
yoox.com, the online store that has been running for 11 years and has recently presented its Greek version.
“Since the beginning, our strategy has been to offer the best shopping experience for our customers around
the world, and this means the continuing investment in the development of different language versions of the
site”, says Federico Marchetti, founder and CEO of yoox.com. “We moved on to developing the Greek version
because we received many requests — and it is our priority to listen to our customers, so that we can
understand and meet their needs in the best way possible. We are always looking for new emerging talents in
the fashion business. Up until now, we have co-organized and participated in various projects for making them
more well-known, in collaboration with Vogue Italy, USA and China. | think that Angelos is really talented and
dynamic, and since we were preparing the Greek version it was the perfect moment for a collaboration.” The
collaboration starts with the online presentation of the Angelos Bratis SS12 collection, as well as the “Y caftan-
dress”, a dress that the designer has created exclusively for yoox.com.

“Watching the yoox.com application load on my iPhone, | thought how beautiful and symmetrical the Greek
letter Ypsilon is, which is also the logo”, says Bratis. “I wanted to do something aesthetically beautiful, that
could fit to any body type and could be worn in a Greek island”. The elements of his designs always refer to
his homeland: “Movement, shadow, geometry, freedom, architecture. These are all feminine words in Greek,
as is the word Greece. For this summer, my collection is inspired by the Echo and Narcissus myth, linked
however to the modern digital age. The silhouettes are clean and almost all of them are monochromatic. The
colour palette is limited to the Facebook blue, the Narcissus yellow, the sand color and the stone grey. The
cuts of the dresses — even though they always give a sense of freedom — this time seem to be made with a
mathematical precision and under the effect of a secret algorithm”. And all of them, as Marchetti adds, are
made in Greece.



