
YOOX.COM’s formula conquers the market

It’s not an online boutique, but an experimental and interactive laboratory that keeps growing economically.

YOOX.COM, e-commerce site and partner for international brands, confirms itself as number one. It looks
towards the future and, after having opened a base in Japan and in the USA, aims to conquer the “new market”.
The “sell-different one” that doesn’t cannibalize traditional distribution, but rather creates new opportunities with
not only economic benefits, but also in terms of image.
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