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No crisis for online fashion
The CEO of YOOX, Marchetti declares: December sales rose by 70%

The happiest retailer online is Federico Marchetti, founder and CEO of YOOX.COM, and with more than 5 million
users per month, it is the biggest online department store of fashion, accessories, and design objects in Europe.
In November, their consolidates sales rose by 40% in respect to November 2007, while during cyber week, their
sales grew around 70% in respect to the same week last year. During its eight years of life, YOOX has become
the leader in Europe of online clothing wear, and accessories selling renowned Italian and foreign labels and for
a year and a half, it has offered a vast arrange of design products which is destined to become even bigger.
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Niente crisi per lamoda o

Il Ceo di Yoox, Marchetti: «Le vendite
di dicembre sono cresciute del 70%»
Confermato lo sbarco in Borsa per il 2009
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