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the thing is...fashion e-commerce
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NUMERO (Japan)

Translation:
New visions from THECORNER.COM
THECORNER.COM.COM will launch the long-awaited women's collections through a special project.

THECORNER.COM, the prestigious online store by YOOX Group, will launch the women’s collections.
Showstudios’ super luxury film and another collaboration with Numerd Tokyo will arrive soon. Fashion and IT are
starting to merge now...

A big revolution is happening now. After the Industrial Revolution, the amount of information is changing our life
dramatically including fashion. Who could have imagined that one day fashion can not only be looked at bit also
be bought from home?

Latest news have arrived from YOOX Group, one of the biggest Italian fashion e-commerce site in the world.
THECORNER.COM, the online department store was launched last year with premium men’s collections, and will
launch the long-awaited women's collections. In the celebration, the exclusive fashion film created by the founder
of Showstudio Nick Knight, will be online. The fantastic fashion film will present key looks from
THECORNER.COM's 2009 A/ collection including Maison Martin Margiela, Haider Ackermann, Ann
Demeulemeester, Viktor & Rolf and more. In addition, “Art Convenience Store”, a project presented at Isetan
Shinjuku last year in September, will open the second edition and will be online at THECORNER.COM. A
merging Fashion and IT Revolution by YOOX Group will fascinate us this autumn.



