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YOOX, leader of luxury labels on the Internet

Maison Martin Margiela has opened its online store and to manage it the French brand appeals to the Italian
specialist of online fashion, YOOX. This firm, born ten years ago, is also partner of around twenty brands, the
majority of which are lItalian, from Armani to Valentino, but also Pucci, Marni, Dolce & Gabbana, Cavalli or,
starting from December, Zegna. Enlisted at the end of last year in the Milan Stock Market where the share grew
to 60 %, YOOX should record more than 200 million euros turnover this year. YOOX is one of the rare actors to
have been imposed in this sector. Its activity is shared on three domains: the historical site, yoox.com, that
works as a Multi-brand store; in 2008, it was joined by a second website, thecorner.com, with "shop in shops "
devoted to fashion brands and finally, YOOX capitalized on their expertise to manage, since 2006, online stores
for fashion brands.




