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Hoping for a youthquake

If Matteo Renzi becomes prime minis-
as pol

he mayor of
almost exanly hallthe age

o ialys nobe icon G
The gerontocracy tha poltical K
servers claim has petriied the coun-

apened in Milan on Wednesday and are
dominated by designers who have been
famous for at least two decades.

But as fashion always holds up a mir-
10r 10 society — often even acting as a
precursor 10 larger events — the focus
for the winter 2014 shaws is on the new
talen, rather than a triumphant past.

ws opened with two initia-
tives, Gildo Zegna, chief executive of the

e grant will be 1 mllion euros, or
$1.38 million, a year And the ai
to continue the program with different
designers over the next 25 years, essen-

taly commiting €25 il o the o
oer which put down its

10 years ago, s a collaboration be-

o Fyca Sazzan et i i of
lalian Federico Marchetti,
the founder and chiel executive of the
oniine reaier Youx. A Yoox company.

inesses.
There are other small, but significant,

’60s without the sex

What excitement at oucer! Smart
phones were waved deliriously, photo-
graphers fought for position and, above
the melee, a black cap pecked out 3 i

o6t 015yt rake e fastion evéks &8
global and appealing as the more dy-

airports and at the train station pro-
Clam - in English — ~Welcome (0 Ml
lan Fashion Week.

Jane Reeve, who recently
chief executive of Camera Nazionale
della Moda Italiana, fashion's govern-
ing; body in Italy, thinks it is a positive
salemen.

eve, who is of English origin

bt b v or 20 years in ltaly,
formerly was head of the Italian division
of the global advertising agency JWT.
She has all the credentials to make ltali-
an fashion move forward.

Ms. Jobsis.

par

‘Actually, it was the actress and movie
director Salma Hi of Frangols-
Henr) Pinault, the chief executive of

bold bag (by Gueci) and that military
cap oy puess who?).

was compared to
i aeo and sour colrs on the
way: shades of faded Miami beach-
fronts, a touch of sugary macarons and
off-color_painterly pastels sunk into
SEX, PAGE I
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Woman becomes tree

1t was almost like the Greek legend of
Daphne, the woman whois transformed
into a tree. ALBERTA FERRETTI's silken
robes were textured like bark; her
coats, green o autumnally golden, and
her hemlines decorated with peacock
feathers.

The designer’s collection on Wednes-
day was poetic, peaceful, magical even.
And if it seemed to be too much of a
spectacle at times, it was 50 beautifully

back

strewn delicately with rose petals,
nature took control of the collection.
Altss meh s Joog un of the e red
pet dress — not least from Ms. Fer-
LT aluleres g asss
fashion is turning toward something
‘much less full on and more fairylike.,
‘The colors in this collection were ex-
ceptional; all “off” shades, meaning
that there were no primary colors but
instead painterly mixtures that looked

nnd watch.

though they
and brushed on by an artist. The feath-

S delals e perhaps
with the long siceves that the Valentino
duohave made so fashionable. And then
10 treat these pieces with the kind of
handwork that few but Italian
craftspeople can do.

Right from the start, when coats with
coppery surfaces in rusty orange and
green colors were followed by dresses

were growing from the fabric.

‘There is no doubt that serenity is tak-
ing over from y in evening
clothes and Ms. Ferretti's artistic collec-
tion caught that changing style.

t has been a smart move for Diego
della Valli, the owner of £ay, one part of
his Tod's empire, to have called on the
designers Tommaso  Aquilano  and

Roberto Rimondi to give depth and
fashion intrigue to sporty clothes.
Expanding far beyond the brand’s
toggle-fastened coat, the duo, who make
inspired
clothes for their own line, took sporty
wmhoh and batted them to another

my surted with boundsiooh

SEX, FROM PAGE
fluffy fur coats.

The feeling was the 1960s but a more
polite society than one built on free love
and miniskirts. There were smart dou-
bie-breasted coats in a blush pink, short
high-waisted dresses in mustard and
leather bodices in that particular dark
red that looks like a posh car’s seat cov-
ering,

‘T there were the endangered spe-
cies spots: animal prints all over coats,
Jackets nd even  shirtand panksthat
seemed to mix cheetah and leopard.
They were slightly discomforting al-
though, in fact, an optical illusion
worked on calfskin and python.

In her program notes, Frida Giannini,
the creative director, said she “felt the
need to materialize the essence of
Gucci,” which included remembering
its early fame with those loafers and ex-

tending them 10 fabulous knee-high
boots. The signature horse
tion remained on the instep.

It also appeared as embellishment on

the short dresses sent out for the cock-

bodices and fastenings on belts.

It was all good, luxurious stuff, but
without any frisson of surprise. How
0dd that Ms. Giannini, whose recent
Gueei movie showed how much work
goes into each collection, should have
created for the runway perfectly nice
neo-Sixties outfits that were outshone
by the boss's wife, suzy MENKES

wnmg themasembossed work ontothe
back of a jacket. It made for competition
between simple, striped casual clothes
in soft fabrics set against the more dr
matie shiny fabrics of the checks. And
sometimes the houndstooth came as
just afront piece, like an apron.

With their love of fabric and its tex-
tures, this design duo brought their
skills to sportswear and gave depth to
what might otherwise have been just
another striped scarf or cheeky Wood-
stock bird Print. suzy MENKES.

| FROM PAGE |
10 try to sort out the fashion calendar,
‘which has the events in liw lnnl’ major
capitals overlapping one

As for Milan week lliﬂ[ ‘I wanl tore-
vitalized the image but als
rips. with:the digital platiorms” she
said. “The aim is to have a matrix with
different topics, o that press and buy-
ers and small and medium players | have
collective information.”

re than in other fashion cap-
itals, the enormous success, and there-
fore huge size, of the major brands
makes it daunting for small designers
trying to make their marks. Although
Mr. Armani, for example, is making a
Ppoint of encouraging newcomers by giv-
ing them a chance to use his own Tadao
Ando-designed building in Milan for
their shows.

What about funding young talent?
During Milan's golden fashion years of
the '70s, mighty manufacturers suppor-
ted designers and built new brands with
them. Now, competition from Asia has
pushed many of these industrial compa-
nies on the defensive and certainly dis-
couraged them from taking risks on new
names.

““I am open-minded about start-ups. |
haven't got to grips yet with the budget,
butif we can't g we

INTERNATIONAL NEW YORK TIMES

T0
mew
WEEK

from the fashion industry, she believes
that she sees things that other people
take for granted,

“Lam an outsider living it for the first
time;” Ms. Reeve said, noting that the
Camera has arranged

can introduce them to people who can
fachitie things for them” M, Recve
aid, adding that “negativity can be a
state s

the Istituto M;

call center for different disciplines —
art, music and fz we should put

many other discussions among Milan
executives, to the putative new, young

Milan to participate in fashion week for
the first time, and that she would wel-

Because she herself does not come.

countries.
“/And if we think of Milan as being a

“Renzi is what we need — whether it
is for fashion or economics,” Ms. Reeve
said. “Energy is generally a positive
thing” sury uexses

Vogue Italia & thecorner.com present

Nurturing a new generation

Discovering new talent has become an
industry in Ttaly, where the collabora-
tion of Vogue Italia and thecorner.com
has supported young designers from
across the world, helping them to grow
their fledgling businesses.

On Wednesday, the historic Palazzo
Morando in Milan opened its doors o a
public exhibition of the 11 winning de-
signers’ work that will run through the
city’s fashion weekend.

re also is a special promotion on
thecorner.com, part of the Yoox Group,
an online retailer, allowing the public to
buy from the current collections of these
designers — the fourth such sale.

‘The designers' work includes dresses
with handcrafted decoration; original
prints for clothes; jewelry, including
volcanic stones; glasses with carved
wooden frames; and other ways o take
an original slant on the art and craft of
fashion.
The selected few come from across
lhe Vord — locatons suc as Austalia,
a, Ukraine, England,
anr S e ke Tt of Sicily.
‘And the program not only offers the ex-
hibition and sales opportunity, but also
the chance for them to get help and ad-
vice on helping their businesses grow.
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