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rolling the Internet in the wee hours certainly isn't

just for geeky reenagers who can’t find a date on Fri-

day night. Legions of the stylish and well connected
have been logging on for a while in search of fashion, furni-
ture, art and just about anything else thar strikes their fancy.
So much so that these days, that little glowing computer in the
living room is one of the hottest shopping destinations around.
Online stores provide guilt-free playgrounds for conspicuous
consumers—there’s a lot to be said for sitting in the privacy of
your own home or office, spending as much as vou want, While
the ubiquitous juggernaut Ebay.com still reigns in terms of size,
fame and transactions, a few other Web sites—Net-A-Porter
com and Yoox.com among them—haye cropped up, promis-
ing absolute authenticity and sometimes a fantastic lower price.
And any fashion-loving girl can appreciate that.

Launched in 2000 by former fashion editor Natalie Mass-
enet, Net-A-Porter operates like a traditional retailer and offers
a temptingly wide range of currentseason merch, including
such quick sellers as Chloé, Marc Jacobs and Botiega Veneta, as
well as newer, buzz-worthy names like Thakoon and Jovovich-
Hawk, Living in London in the late Nineties, Massenet noticed

Arid more sawy shioppers are finding wonder ful—and wacky—things online

that online sites for Gap and J. Crew didn’t ship overseas, and she
saw an opportunity. "At the time, Internet shopping had negative
connotations,” she says. “Discounted goods; low frills; you put
your money in one end and don't know what you're going 10 get;
lackluster packaging. It was a secondary shopping experience.”
She made sure Net-A-Porter was easier and more luxurious than
walking into the swankiest of swanky boutiques. In addition 1o
its immediate personal shopper-like updates and sleck blackbag
packaging, the site now offers same-day deliveries in New York,
a service already offered in London.

These days, Massenet maintains, women juggle busy work
and social schedules, and logging on o shop saves time. “We're
great multitaskers: buying a Chloé tunic while having a confer-
ence call with the board or planning a cocktail party,” she notes.
A busy mather of two, Massenet says she does 99 percent of her
shopping online, including for groceries. “You'ne receiving luxury
service from your grocer. You can shop when you want, for what
you want and have it delivered right to your kitchen. It's painless
and quite indulgent.”

Also launched in 2000, Yoox.com is an ftaly-based site founded
by Federico Marchetti, a former mergers and acquisitions banker
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“Cloistered nuns placed an order for seven pairs
of Miu Miu mules,” says Yoox's Marchetti.



. ©

YOOX GROUP



