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Translation: 

 

Car share to work at YOOX 

 

Eco-friendly mobility solutions and a reduction in water, energy and paper consumption have been at the center 

of their sustainability report since 2009. 

 

“Please do not call both elevators” 

 

Environmental sustainability is not just about appearances, but is one of the strategic incentives that determine 

the success of a business. And at YOOX’s Milan offices at the Navigli, the “heart” of style and communication, 

this message in the lobby is well-placed for both employees and visitors to read. 

The group founded by Federico Marchetti has stood out among companies that cultivate environmental 

sustainability for many years now. This has become a serious advantage, both ethical and economic. Just take a 

look at the numbers of this leader in the fashion, luxury and design e-commerce sector: the company closed 

2012 with consolidated net profits of €375.9m (up 29.1% on 2011) and EBITDA of €32m compared to €23m the 

previous year. With 594 employees, 947,000 active customers at December 31st, 2012, and 2.3m orders made in 

the same year, the group–that besides its multibrand sites yoox.com, thecorner.com and shoescribe.com 

manages a number of monobrand virtual stores in partnership with big names in the fashion industry–is one of 

the top players in the management of online stores at an international level. 

A whole chapter of the sustainability report is dedicated to the path of environmental responsibility taken in 2009 

with the creation of the YOOXYGEN project: launched on Earth Day, it summarizes the different aspects of the 

eco-friendly attitude promoted by the Bolognese company for the last four years. The first of the eco-sustainable 

actions described in the special manual is the optimization of energy consumption: in 2012, following an 

expansion of the headquarters and an increase in work volume, energy consumption at YOOX also increased, 

but the amount of energy consumption from renewable sources is growing, now at around 20%. And, at the 

headquarters in Bologna, 6 Kwp solar panels have been installed for electricity and hot water. 

A reduction in water consumption, rationalized use of raw materials such as packaging paper, and recycling are 

just three of the other key concepts in the group’s green policy. The manual also includes pointers on eco-friendly 

travel, such as car sharing to get to work. 

yoox.com’s eco-friendly fashion and design e-commerce section, YOOXYGEN, deserves a special mention: in 

2012 it was given the Green e-Retailer of the Year award at the eCommerce Awards for Excellence. 

The products for sale on YOOXYGEN are selected on the basis of strict criteria, set down by Eco Fashion World, 

by the most important characteristic of each item (Ethically produced, Fair Trade, Organic Craft-Artisan, Custom, 

Recycled, Vegan.) 

In 2012 YOOXYGEN managed 117 brands, seeing a growth in turnover on 2011; Italy USA, Germany, Russia 

and France were the best-performing markets. Backing up this success is the increase in the number of stock-

keeping units in 2012: 1,300, up 63% on the previous year. YOOXYGEN has also been embraced by big and 

small designers alike–from Vivienne Westwood to Iou Project–who have created ad hoc  collections and products 

for the site. A now permanent presence on YOOXYGEN is that of Livia Firth and her Eco-Age line, offering 

women around the world a closet chic and sustainable at the same time. 


