
���������	��
 ��

��
����������
��� ��������������� �������

YOOX, fashion becomes Eco-mmerce

An authentic phenomenon, YOOX Group, the global Internet retailing partner for the leading fashion & design 
brands who received 5 million unique visitors on its virtual boutique during the month of December have 
announced an eco-friendly initiative YOOXYGEN (a new space where clothes, books and music are rigorously 
eco) to celebrate Earth Day, 22 April 2009. Also, during the first day of Salone del Mobile, a special 
personalized Ecomask which protects against the air pollution in Milan will be distributed. Involved in the design 
of the mask are diverse fashion companies united for a single objective: Emporio Armani, Costume National 
and CP Company. This initiative will be a success of the ecology of the mind!


