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Online shopping is not new to Chinese consumers, but localized official luxury online shopping is a novelty.

YOOX Group has two business models in China, including the newly launched Mono-brand Online Flagship

Store such as emporioarmani.cn and Multi-brand online boutique like THECORNER.COM which is going to be

launched soon. With over 25 Multi-brand and Mono-brand Online Stores all over the world, YOOX Group

offers a comprehensive product assortment. On the THECORNER.COM, you are able to purchase many

cutting-edge designer brands. YOOX invites avant-garde creative minds like photographer Hedi Slimane, Nick

Knight and stylist Nicola Formichetti to create fashion shoots, videos, and short films, which break up the

comparatively conventional presentation of online sales. Combining products, image and service, YOOX has

built a bridge between Internet and fashion. It communicates not only products, but also creativity and

technology


